Place (distribution)

· Products can take a number of paths from producer to consumer


Manufacturer





Consumer


Manufacturer

Retailer

Consumer


Manufacturer





Consumer



Wholesaler






Retailer

Questions to discuss:

1. Examples of each (to be written down)

2. Methods of transport

3. Definition of a wholesaler and a retailer

4. Impact of the Internet (to write down)

Use of Internet for CW/HW

1. Find out the price of a return flight in September from London to Edinburgh with Easyjet and British Airways. Easyjet sell almost exclusively over the Internet. What impact does the channel of distribution have on price charged and why?

2. Compare the price of similar chart titles on www.hmv.co.uk and www.cdwow.com. Again, CDWOW uses the internet exclusively and can charge lower prices. Why?

3. Draw a table showing 6 goods that are suitable and 6 that are unsuitable for selling over the Internet with a brief explanation of why they are suitable/unsuitable. 

