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Market Segmentation Strategies

Concentrated Marketing 

Where a firm concentrates on one product or service which it supplies to several different customer groups. This is a semi-specific route of segmenting.
Undifferentiated Marketing

Where a firm disregards the possibility of segment differences and pursues the whole market with one offering. Specific Segmenting.  

Differentiated Marketing 

Where a firm operates in most segments of the market and puts together a tailor-made approach for each one. Non specific segmenting. 
