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Missing Words.

Product differentiation is the extent to which consumers ____________ a brand to be different compared to other brands of the same ___________. Product differentiation can be ______ or imagined. 

Coca-Cola is an example of a highly differentiated product. Millions of soft drink consumers worldwide believe that Coca-Cola is so distinctive that it has no acceptable __________ ,despite the fact that there are hundreds of other soft drink brands available. Coca-Cola has therefore created its own __________.

Highly differentiated products are normally more profitable to sell compared to __________ with low differentiation. A product with high product differentiation can normally command a price _________. For example if Coca-Cola were to increase their prices by 5% sales _______ would probably ______ because most Coca-Cola consumers are brand ______ so although sales ________ would fall, the size of the fall would be small. The reason for this consumer reaction is that Coca-Cola is highly differentiated compared to the competition. Most Coca-Cola buyers would not respond to an increase in the price of Coca-Cola by turning to a brand that is now _______ . Consumers believe that Coca-Cola is _______. The high product differentiation means that consumers will continue to buy Coca-Cola even after the price has gone up. High product differentiation can also boost sales revenue because brand ______ means ________ purchasing.

A firm selling a cola with weak differentiation will have to charge ____ prices in order to hold on to their market _______.

Decision Making and Evaluation.

You have just been appointed as a junior marketing executive for Hi-Tec. The company manufactures a range of budget sports shoes. Using examples explain what actions you might wish to take in order to launch a new range of sports shoes that can successfully command premium prices.

